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Audience Segments

Feast Or Famine reaches three (3) audience segments: International, U.S. national- (academic and the
general public) and Food and AG industry professionals

International

Voice of America (VOA) television, which is operated by the U.S. Government. VOA airs in 127 countries
and 200 cities worldwide reaching a diverse audience of decision makers, government officials, business
professionals and academicians. With a reach of over 100 million viewers, VOA is broadcast is 45
languages providing comprehensive international news coverage and educational programming. The Feast
Or Famine series, through Voice of America television, gives millions of people abroad a chance to learn
from the world's leading food industry experts

U.S. National

The Research Channel has two broadcast components. The first component of this network is the
INTERNET2 media library and a closed circuit TV system within a consortium of 852 Universities such as
Duke, Yale, Johns Hopkins, University of Michigan, 23,000 K-12 schools and 115 research centers and
laboratories like IBM Research, Microsoft Research and the National Science Foundation. The Research
Channel enables the consortium to exchange information with each other, providing a great opportunity, in
this case, for food scientists and professors, food researchers, agronomists and students....our future food
service and food industry professionals... the ability to share research developments and learn from one
another.

In addition to the consortium, through broadband cable and satellite, the second broadcast component of
The Research Channel is their national television channel on The Dish Network, reaching 30 million
TV households. This national broadcast channel essentially makes those same research findings,
scientific information and academic content available to the general public 24 / 7 on national TV.

Food and Ag Industry

The Third audience segment is reached as a by-product of our content partnerships. By co-producing
Feast Or Famine with leading experts, we essentially help “tell their story”. These experts and advisors, such
as the USDA, FSIS, FDA, Grocery Manufacturers Association, The National Grocers Association and others
are using the program as an online video stream or a DVD at tradeshows and symposiums. Finally, the
sponsors, underwriters and benefactors receive a copy of each program of the show for video streaming on
line as a well as on DVD to educate their targeted food professional audiences.
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